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Written by an attorney with over 30 years of experience in the music industry, Music Publishing: The Complete Guide is the definitive manual
on music copyright. Whereas many books on the subject are aimed at artists and songwriters, this book will serve as a thorough guide for
industry pros, lawyers, and music business and law students. Subjects covered include copyright; performing rights organizations;
mechanical, synchronization, and print licensing; songwriter and composer agreements; publishing administration and foreign sub-publishing;
production music libraries; pitching and placement companies; sampling; and much more. The discussion also delves into historical
perspective and current trends and revenue opportunities in the evolving digital marketplace. Easy-to-read narratives explain the key points
for all of these types of deals. There are many sample agreements included in the book, all annotated in simple terms that explain the often
complex contract language. There are also links to copyright and publishing resources, listings of foreign performance and mechanical
societies, and anecdotes and case studies from real world incidents. If you're looking for a thorough grounding and go-to reference book on
music copyright, not just a quick crash course, your search is over.
The Copyright Office has previously highlighted the outmoded rules for the licensing of musical works and sound recordings as an area in
significant need of reform. Moreover, the Office has underscored the need for a comprehensive approach to copyright review and revision
generally. This is especially true in the case of music licensing the problems in the music marketplace need to be evaluated as a whole,
rather than as isolated or individual concerns of particular stakeholders.
Draws on interviews with more than 100 musicians, managers, lawyers, journalists, and scholars to critique the music industry s approach to
digital sampling.
First-hand advice for musicians from Brian Tarquin, author, who has over twenty years of experience in licensing music to record labels, TV
shows, feature films, radio promos, and network promos. This book takes you through how licensing really works: what type of royalties are
expected, digital royalties from companies, receiving royalties from iTunes, Rhapsody, Napster through digital distributors like IODA/The
Orchard, and how they pay. Also covered are mechanical royalties from broadcast radio licenses, how foreign royalties are collected,
publishing administration deals, and a breakdown of sync and master licenses. Interviews with major industry players offer advice directly to
musicians. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books on the visual and performing arts, with
emphasis on the business of art. Our titles cover subjects such as graphic design, theater, branding, fine art, photography, interior design,
writing, acting, film, how to start careers, business and legal forms, business practices, and more. While we don't aspire to publish a New
York Times bestseller or a national bestseller, we are deeply committed to quality books that help creative professionals succeed and thrive.
We often publish in areas overlooked by other publishers and welcome the author whose expertise can help our audience of readers.
"Run Your Music Business(tm)" is the second book in the Music Law Series(tm) written by experienced entertainment lawyer, Audrey K.
Chisholm, whose clients have been featured on MTV(r), American Idol(r), and VHI(r). "Run Your Music Business(tm)" picks up where "Start
Your Music Business(tm)" left off and is an easy to read guide for songwriters, producers, music publishers, independent record labels,
artists, bands, musicians, and individuals in the music industry that want to strategically grow and properly manage their music business:
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Learn how to: 1. How to Get Paid Licensing Your Music 2. How to Set-up Your Own Publishing Company 3. How to Build Your Own Music
Catalog 4. How to Register with a Performing Rights Society 5. How to Negotiate Contracts (Record Label Agreements, Producer Contracts,
Songwriter Contracts, etc.) 6. How to Work Full Time in Music 7. How to Know if Your Business is Growing 8. How to Know if Your Business
Is Profitable (Understanding Financial Statements) 9. How to Create a Budget for your Music Business 10. How to Manage Debt 11. 10 Ways
to Improve Your Credit Score 12. How to Run Your Music Business 13. How to Hold Business Meetings 14. Developing a Strategic Plan for
Your Business 15. Business Recordkeeping / How to Keep Proper Business Records 16. 10 Ways to Avoid I.R.S. Trouble 17. How to File
Business Taxes 18. Building Your Team 19. And more!
A reference for musicians and composers of all genres cites the commercial and financial opportunities of music licensing, drawing on the
authors' industry experience to counsel readers on strategies for launching a career and avoiding common pitfalls. Original.
Music Rights Unveiled provides an inside look at the complex world of music rights for film and video and includes step-by-step guidance to
navigate these tricky waters. Authors Brooke Wentz and Maryam Soleiman share their decades of expertise in this user-friendly guide,
designed specifically with filmmakers and producers in mind. The book provides a brief history of the pricing of music in film, television and
digital media markets, and explains the process by which music is licensed or acquired for films, highlighting pitfalls to avoid and strategies
for success. Further features include: A discussion of new media platforms and the intricacies of the rights needed to use music on those
platforms; Tips for working with key music staff on a production - the Composer, the Music Supervisor and the Music Editor; An in-depth
explanation of building a budget for the music component of your media project.
Whether you are a music publisher or songwriter looking to maximize the value of your music catalog, or a producer, ad agency, or internet
music service seeking to clear music rights for products, performances, and other uses, the new Fourth Edition of Kohn On Music Licensing
offers you comprehensive and authoritative guidance. Written by experts with over 70 years of combined hands-on experience, this one-of-akind resource takes you through the various music licensing processes, type-by-type and step-by-step. In clear, coherent language, they
provide detailed explanations of the many kinds of music licenses, identify the critical issues addressed in each, and offer valuable strategy
and guidance to both rights owners and prospective licensees. Kohn on Music Licensing, Fourth Edition Walks the reader through the history
of the music publishing business, from Tin Pan Alley to the user-generated content phenomena of the present. Dissects the songwriter
agreement, providing the reader with a clause-by-clause analysis and offering the best negotiating strategies to achieve the best possible
outcome for their clients. Guides the reader through the complexities of co-publishing agreements, administration agreements, and
international subpublishing agreements, with a report on the rapidly changing music licensing landscape in Europe. Takes on the intricacies
of licensing music in sound recordings, from the traditional CD format to the newer delivery methods, including downloads, streams, ringtones
and ringbacksand—including the rates and terms used in the U.S., Canada and the United Kingdom. Confronts the pitfalls of licensing music
for audiovisual works (synchronization licenses) using history as a guide, from the early talkies through streaming internet content. Explores
new media and its impact on the licensing process. Technological developments have forced the industry to rethink licenses when dealing
with videogames, computer software, karaoke, and digital print (including downloadable sheet music, lyric database websites, and digital
guitar tabs.. Sizes up the digital sampling controversy and offers up suggestions for negotiating licenses for digital samples. Explores the everevolving concept of Fair Use and its application to the music industry. Provides the reader with a look at the landscape of licensing fees,
including and“going ratesand” for synch, print, radio and& TV advertising, new media, and other licenses, to assist in negotiating the best
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rates for their clients. Proven tips and suggestions, along with the most up-to-date analysis, are given for the technical aspects of music
licensing, from the perspective of both the rights owners and prospective licensees, including How to andquot;clearandquot; a license Advice
on maximizing the value of your music copyrights Formalities of licensing Duration of copyright, renewal and termination of grants Typical
fees And much more Every chapter of Kohn on Music Licensing has been completely updated in this expanded Fourth Edition. New topics
include: New mechanical license fee regimes, including rates for ringtones and on-demand streaming for U.S., Canada, and U.K. New
webcasting rates in the U.S., Canada, and U.K. All new chapter on User Generated Content and the new YouTube agreements. Print License
chapter now discusses terms for digital print, digital guitar tabs, etc. Synch License chapter now covers terms for downloading and streaming
of video International sub-publishing chapter now explains the rec

The Indie Band Survival Guide (2008 edition) is a tremendous resource for musicians looking to record, distribute,
market, and sell their music for less than most rock stars spend on green M&M's. Musicians and web gurus Randy
Chertkow and Jason Feehan cover every step of the process. With nothing but creative talent and the Web, they've
gotten tens of thousands of fans for their band, in addition to being hired to write music for film, television, theater, and
other media.
With behind-the-scenes anecdotes from the halls of power, real-world case studies, and tips from successful industry
players, this book equips readers with the tools they need to navigate the complex world of music copyright, showing how
creator, technology, and communities can work together to support a healthier music ecosystem.
(Berklee Press). With the free-form exchange of music files and musical ideas online, understanding copyright laws has
become essential to career success in the new music marketplace. This cutting-edge, plain-language guide shows you
how copyright law drives the contemporary music industry. By looking at the law and its recent history, you will
understand the new issues introduced by the digital age, as well as continuing issues of traditional copyright law.
Whether you are an artist, lawyer, entertainment Web site administrator, record label executive, student, or other
participant in the music industry, this book will help you understand how copyright law affects you, helping you use the
law to your benefit. * How do you get fair compensation for your work and avoid making costly mistakes? * Can you
control who is selling your music on their website? * Is it legal to create mash-ups? * What qualifies as fair use? * How do
you clear another artist's samples to use in your own recordings? * What is the Creative Commons/Copyleft movement? *
How do you clear music for use in an online music service or store? * Who decides who gets paid how much and by
whom? You will learn the answers to these questions as well as: * The basics of copyright law, looking at the Copyright
Act while explaining it in plain language * How revenue streams for music are generated under copyright law * The
reasoning behind high-profile court decisions related to copyright violations *What licenses are needed for the legal
online delivery of music * The intricacies of using music on sites like YouTube, Pandora, and Spotify * Deficiencies in
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current copyright law and new business model ideas
The six mean Herdman kids lie, steal, smoke cigars (even the girls) and then become involved in the community
Christmas pageant.
Shortcut the process to make money licensing music, using 14 years of experience from Seb Jarakian and Randy
Schroeder, owners of Musync, a well known music licensing company in San Francisco. Learn how to take the next step
to get your music into the hands of people looking for great music every day - film and television producers and editors,
ad agency creatives, music supervisors, video games companies and more. Use this simple step-by-step guide to learn
and grow fast.
A must have, easy to use music licensing guide for independent musicians. Learn about copyright, performance royalties,
what licensing is, how it's used and how you can start making some extra money off of your original, recorded music.
Includes recipes and tips to try at home! "Kids and cupcakes are the perfect recipe!"—Sophie and Katerine, stars of TLC's
DC Cupcakes Meet Kylie Carson. She's a fourth grader with a big problem. How will she make friends at her new school?
Should she tell her classmates she loves monster movies? Forget it. Play the part of a turnip in the school play? Disaster!
Then Kylie comes up with a delicious idea: What if she starts a cupcake club? Soon Kylie's club is spinning out tasty
treats with the help of her fellow bakers and new friends. But when Meredith tries to sabotage the girls' big cupcake party,
will it be the end of the Cupcake Club? Sheryl Berk, New York Times bestselling author of Soul Surfer, and her nine-yearold daughter, Carrie, a cupcake connoisseur who has reviewed confections from the world in her Carrie's Cupcakes
Critiques newsletter, have cooked up a delightful new series sure to be a treat.
Hailed as an “indispensable” guide (Forbes), How to Make It in the New Music Business returns in this extensively
revised and expanded edition. When How to Make It in the New Music Business hit shelves in 2016, it instantly became
the go-to resource for musicians eager to make a living in a turbulent industry. Widely adopted by music schools
everywhere and considered “the best how- to book of its kind” (Music Connection), it inspired thousands to stop waiting
around for that “big break.” Now trusted as the leading expert for “do it yourself” artists, Ari Herstand returns with this
second edition, maintaining that a stable career can be built by taking advantage of the many tools at our fi ngertips:
conquering social media, mastering the art of merchandising, embracing authentic fan connection, and simply learning
how to persevere. Comprehensively updated to include the latest online trends and developments, it offers inspiring
success stories across media such as Spotify and Instagram. The result is a must- have for anyone hoping to navigate
the increasingly complex yet advantageous landscape that is the modern music industry.
(Book). Publishing is one of the most complex and lucrative parts of the music business. Industry expert Randall Wixen
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covers everything from mechanical, performing and synch rights to sub-publishing, foreign rights, copyright basics, types
of publishing deals, advice on representation and more. Get a view from the top, in plain English. This updated and
revised edition has been prepared in light of the ever-changing landscape of music publishing, taking into account factors
like illegal downloading and recent announcements from the Copyright Royalty Board. With an added "DIY" chapter, the
author demonstrates why the playing field has changed for the traditional copyright adminstrators, and how musicians
just starting out can protect their own work until they hit the big time.
"Learn to: navigate the music business to pursue a successful and sustainable career; follow a plan that builds your
success, one step at a time; create a brand that stands out to fans and industry professionals; understand music
publishing, contracts, copyrights, and licensing"--Cover.
THE STORY: HANK WILLIAMS: LOST HIGHWAY is the spectacular musical biography of the legendary singersongwriter frequently mentioned alongside Louis Armstrong, Robert Johnson, Duke Ellington, Elvis and Bob Dylan as
one of the great innovators of Ame
My name is David Baldwin and I'm a songwriter with over 1,000 TV/Film music placements. I wrote this guide for all my
fellow independent artists looking to get their music licensed. This is a clear, short, easy to read guide explaining the
practical steps you can take RIGHT NOW to get in contact with music supervisors and licensing companies. It also
explains publishing rights, royalties, knowing what songs work, and the mental aspect that comes along with this process.
If you gain anything from this book, pass it on. Information was never meant to be held in secret. Share it!
THE STORY: There's a new tenant at Armadillo Acres--and she's wreaking havoc all over Florida's most exclusive trailer
park. When Pippi, the stripper on the run, comes between the Dr. Phil-loving, agoraphobic Jeannie and her tollbooth
collector husb
At a time when artists are independently releasing their own music and acting as their own self-publishers, there has
never been a greater need for a simple and easy-to-read introduction to the business and creative aspects of music
publishing for musicians. Written by two musicians and industry pros with decades of experience, Introduction to Music
Publishing For Musicians is organized into seven clearly written sections that will help musicians save time and avoid
getting screwed. Topics include the basics of copyrights, types of publishing income, publishing companies and types of
deals, creative matters of music publishing, and things you need to know about music publishing’s future.The book
features: Short digestible chapters written in a conversational tone to keep artists focused Section-by-section FAQs that
expand on key issues that musicians encounter today Boxed text stories featuring current events to emphasize key
concepts Interviews with top beat makers, collaborators, and more to provide secrets of success A glossary to help you
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keep track of important publishing terms Publishing resources offering to help you place and promote your music Chapter
quizzes and activity assignments to help measure your knowledge Bobby Borg and Michael Eames have created a
compact, simple and easy-to-read overview of today’s music publishing industry that caters to both students and
musicians (songwriters, producers, beat makers, and more) who want quick, up-to-date, credible, and relatable
information so that they can get back to doing what they like best: creating music!
The Insider's Guide to Making Money in the Music Industry. Millions dream of attaining glamour and wealth through
music. This book reveals the secrets of the music business that have made fortunes for the superstars. A must-have for
every songwriter, performer and musician.
A must have, easy to use music licensing guide for independent musicians. Learn about copyright, performance royalties,
what licensing is, how it's used and how you can start making some extra money off of your original, recorded music. The
second edition includes updated resource information and some new licensing info as well.
"Thinking In Sync" is the perfect entry point into the world of synchronization for any musician, band, songwriter, manager, or
music industry professional starting a career pitching music or interested in learning more about this unique and profitable area of
the industry. With this book, experienced music supervisor Amanda Krieg Thomas aims not only to provide answers for many of
the questions music supervisors are most often asked, but also the reasons behind those answers.
Plug your music career into the lucrative new income streams of the digital marketplace Record deals are so twentieth century.
Today, music licensing is the fastest route to widespread exposure and a steady income. Creators of films, television shows,
commercials, video games, ringtones, podcasts and other digital-age media hunger for music perfectly suited to their
projects—providing endless, lucrative opportunities for savvy musicians. Whether you’re an unknown composer, an up-and-coming
songwriter, an independent-label performer, or a big label star, there’s a place for you in this fast-growing field—as long as you
learn to master the game. How does music licensing work? Where are the most abundant and rewarding opportunities? Find the
answers in this authoritative, up-to-the-moment overview of one of the most effective ways to market your talent. It’s all here: The
key players in the music licensing business and the best ways to make contacts and bring your music to their attention Types of
licensing agreements and how to understand them An inside look at the licensing selection process and how to get a jump on
music requests Negotiating payment and protecting your music in the open marketplace, including international venues Getting
music licensed for television shows, films, commercials, digital media, and less obvious markets like colleges and universities,
theater companies, corporate training videos, and restaurants Firsthand advice from top music executives, marketers, music
supervisors, lawyers, talent managers, and filmmakers From the Trade Paperback edition.
Music Rights Unveiled provides an inside look at the complex world of music rights for film and video and includes step-by-step
guidance to navigate these tricky waters. Authors Brooke Wentz and Maryam Battaglia share their decades of expertise in this
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user-friendly guide, designed specifically with filmmakers and producers in mind. The book provides a brief history of the pricing of
music in film, television and digital media markets, and explains the process by which music is licensed or acquired for films,
highlighting pitfalls to avoid and strategies for success. Further features include: A discussion of new media platforms and the
intricacies of the rights needed to use music on those platforms; Tips for working with key music staff on a production – the
Composer, the Music Supervisor and the Music Editor; An in-depth explanation of building a budget for the music component of
your media project.
The most frequently asked question about writing musicals is, "Which comes first, the music or the lyrics?" As anyone on
Broadway will tell you, the answer is, "The book." Tony-winning book writer Robert L. Freedman takes you through the process of
writing a new musical, including story structure, song placement, dialogue, character development, and more that led to the
creation of A Gentleman's Guide to Love and Murder, the 2014 Best Musical Tony winner. With candor and insight, Freedman
describes the challenging and rewarding growing pains of what the critics called "Hilarious!" and "Ingenious!" and said "Ranks
among the most inspired and entertaining new musical comedies I've seen in years."
This powerhouse best-selling text remains the most comprehensive, up-to-date guide to the music industry. The breadth of
coverage that Music Business Handbook and Career Guide, Eleventh Edition offers surpasses any other resource available.
Readers new to the music business and seasoned professionals alike will find David Baskerville and Tim Baskerville’s handbook
an indispensable resource, regardless of their specialty within the music field. This text is ideal for introductory courses such as
Introduction to the Music Business, Music and Media, and Music Business Foundations as well as more specialized courses such
as the record industry, music careers, artist management, and more. The fully updated Eleventh Edition includes coverage of key
topics such as copyright, licensing, songwriting, concert venues, and the entrepreneurial musician. Uniquely, it provides careerplanning insights on dozens of job categories in the diverse music industry.
Want to get your music heard by millions of people world-wide, and make a great living in the process? The traditional music
industry has been in a rapid decline since the early 2000's, and these days, listeners expect your music to be free. So, as creative
individuals, how can we share our gifts with the world, without struggling to pay the rent. The answer is through Sync Licensing.
Successfully licensing your songs to TV Shows, Films and Commercials is a MUST if you want to survive in the Modern Music
Industry. But there's a process that must be followed to not only get your songs placed. This book details the 4 Steps that will allow
you to generate consistent placements of your music. It's not about 1 or 2 random placements here and there... it's about
strategically getting 10, then 100, then 1000.
Advises would-be musicians on getting started, obtaining copyrights, selecting managers, and related matters.
THE STORY: From singer-songwriter and performance artist Stew comes PASSING STRANGE, a daring musical that takes you
on a journey across boundaries of place, identity and theatrical convention. Stew brings us the story of a young bohemian who
chart
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Manuals
In this book you will learn: The 10 rules every artist should know; What is a copyright and how to get one; Why it is important to register your
copyrights; The two copyrights in every song; What is music publishing; The exclusive rights you get with every copyright ; All the revenue
streams songs generate; A checklist for new releases; The digital revolution and the new model of streaming; Joint authorship, works-madefor-hire, and more music licensing ; Music copyright infringement cases... and so much more!
The Art of Music Publishing provides an inspirational framework, reference, and best practice for those working directly in music creation,
exploitation, or media content. It outlines the contractual roles and relationships between Publishers, Songwriter-Composers, Producers,
Managers, A&R, Games Developers, Investors, Film/TV and Media Executives, in an often complex international environment. The book also
examines the political and social impact of new technology on international markets and future revenue streams. Understand music
publishing contracts and key terms. Copyright registration, exploitation, licensing, and synchronization. Maximizing revenue from record
sales, radio, television, motion pictures, live performances, print, and alternative digital media Catalogue acquisition and valuation.
Calculating royalties. Industry structure and international music publishing societies Managing digital rights, online music distribution, and
emerging income streams. Includes key insights from leading Industry executives and visionaries
In today’s fast-moving music industry, what does it take to build a life-long career? Now more than ever, all those working in music need to
be aware of many aspects of the business, and take control of their own careers. Understanding the Music Business offers students a
concise yet comprehensive overview of the rapidly evolving music industry, rooted in real-world experiences. Anchored by a wealth of career
profiles and case studies, this second edition has been updated throughout to include the most important contemporary developments,
including the advent of streaming and the shift to a DIY paradigm. A new "Both Sides Now" feature helps readers understand differing
opinions on key issues. Highly readable, Understanding the Music Business is the perfect introduction for anyone seeking to understand how
musical talents connect to making a living.
(Berklee Press). Making Music Make Money will educate songwriters, as well as aspiring music business entrepreneurs in the basics of
becoming an effective independent music publisher. Topics include a discussion of the various roles a publisher plays in the music business:
collection, administration, protection, exploitation and evaluation. A major emphasis is placed on the exploitation process, and the importance
of creating a sound business model for a new publishing venture. Eric Beall is a Creative Director for Zomba Music Publishing, as well as a
former songwriter and record producer. In his role at Zomba, Eric has signed and developed top writers including Steve Diamond, KNS
Productions, and Riprock & Alex G. and has coordinated and directed Zomba writers in the development of material for Jive Records pop
superstars like Backstreet Boys, *NSYNC, Britney Spears and Aaron Carter. He graduated Summa Cum Laude from Berklee College of
Music.
Whether you are a music publisher or songwriter looking to maximize the value of your music catalog, or a producer, ad agency, or internet
music service seeking to clear music rights for products, performances, and other uses, the new Fifth Edition of Kohn On Music Licensing
offers you comprehensive and authoritative guidance. This one-of-a-kind resource takes you through the various music licensing processes,
type-by-type and step-by-step. In clear, coherent language, the author, a seasoned attorney and executive in both the entertainment and hightech industries, provides detailed explanations of the many kinds of music licenses, identifies the critical issues addressed in each, and offers
valuable strategy and guidance to both rights owners and prospective licensees. Kohn on Music Licensing, Fifth Edition: Walks the reader
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through the history of the music publishing business, from Tin Pan Alley to the user-generated content phenomena of the present. Dissects
the songwriter agreement, providing the reader with a clause-by-clause analysis and offering the best negotiating strategies to achieve the
best possible outcome for their clients. Analyses the newly enacted Music Modernization Act, signed into law in September 2018, which
significantly changed the way music is licensed in sound recordings in the United States. Guides the reader through the complexities of copublishing agreements, administration agreements, and international subpublishing agreements, with a report on the rapidly changing music
licensing landscape in Europe. Takes on the intricacies of licensing music in sound recordings, from the traditional CD format to the newer
delivery methods, including downloads, streams, ringtones and ringbacks--including the rates and terms used in the U.S., Canada and the
United Kingdom. Confronts the pitfalls of licensing music for audiovisual works (synchronization licenses) using history as a guide, from the
early talkies through streaming internet content. Explores new media and its impact on the licensing process. Technological developments
have forced the industry to rethink licenses when dealing with video games, computer software, karaoke, and digital print (including
downloadable sheet music, lyric database websites, and digital guitar tabs.. Sizes up the digital sampling controversy and offers up
suggestions for negotiating licenses for digital samples. Explores the ever-evolving concept of Fair Use and its application to the music
industry. Provides the reader with a look at the landscape of licensing fees, including "going rates" for synch, print, radio & TV advertising,
new media, and other licenses, to assist in negotiating the best rates for their clients. Proven tips and suggestions, along with the most up-todate analysis, are given for the technical aspects of music licensing, from the perspective of both the rights owners and prospective
licensees, including How to "clear" a license Advice on maximizing the value of your music copyrights Formalities of licensing Duration of
copyright, renewal and termination of grants Typical fees And much more Every chapter of Kohn on Music Licensing has been completely
updated in this expanded Fifth Edition. New topics include: The Music Modernization Act, enacted in 2018, which changed the way music is
licensed in sound recordings in the United States. Mechanical license fee regimes, including rates for ringtones and on-demand streaming for
U.S., Canada, and U.K. Webcasting rates in the U.S., Canada, and U.K. A discussion of the right of publicity in the context of digital sampling.
Print License chapter has an updated discussion on adaptation right as well as examines terms for digital print, digital guitar tabs, etc.
Custom musical arrangements are also covered. Synch License chapter now covers terms for downloading and streaming of video. Previous
Edition: Kohn on Music Licensing, Fourth Edition, ISBN : 9780735590908
The world of music licensing can be complex and confusing. Whether you produce programming for broadcast, own a radio station (or a
bar!), or stream content through the internet, you are probably using music. That music was composed and recorded by someone who owns
the copyright to that music, or has passed their rights along to someone else. Under our copyright laws, royalties are paid to composers and
songwriters for the use of their music.Who gets paid? How do they get paid? How much do they get paid? How does the system of music
licensing work? Is there a system at all?If you are a music user, these are all questions you might ask. This Guide takes you step-by-step
through the process of music licensing from the perspective of a music user - whether broadcaster, streamer or content creator.The Guide is
designed for both lawyers and business folks who work with music licensing all of the time or just occasionally. This Guide attempts to reduce
the complexity of music licensing. Our goal is to help you understand the business and legal system that surrounds music licensing so that you know who to pay and how.
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