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Drawing upon research and practitioner narratives from management, leadership, organizational studies,
entrepreneurship and sustainable business domains, this book explores the many pathways that enable emerging
countries to transform knowledge into action to achieve economic and sustainable development. The authors take a
holistic approach to ‘transforming knowledge’ that goes beyond the mere ‘application of knowledge’ to include the
assimilation, adaptation, and contextualization of knowledge to suit the unique contexts, needs and conditions existing in
emerging countries. They then presents success stories and case studies comprising innovative solutions for emerging
economies that practitioners can utilize. Current research in management is highlighted by bringing together academics,
practitioners, policy-makers and interest groups from diverse regions and perspectives.
This book examines the proliferation of new sources of entrepreneurial finance and how these sources have the potential
to make it easier for ventures to raise capital and grow. To date, entrepreneurial finance literature has developed a rich
tradition of research on venture capital and angel finance. However, the emergence of ‘new’ sources of finance – such
as crowdfunding – and the limited attention paid to ‘traditional’ debt financing and financial bootstrapping offer
opportunities to explore, from different points of view and theoretical perspectives, the challenges that ventures face. The
objective of this book is to explore these new and traditional sources of finance; suggest how these phenomena can be
better understood conceptually; and guide new ways of understanding the topic in future, especially for researchers. The
introduction outlines the new sources of entrepreneurial finance, and in comparing them with more traditional sources,
proposes challenges in our conceptual understanding of these new and traditional sources. The subsequent chapters
deal with important topics, including looking at the way different funding sources may interact; factors that impede family
firms from getting external funding; how best to succeed with equity crowdfunding by looking at pre-selection processes;
considering differences in perceptions towards funding sources arising from whether entrepreneurs are native born or
immigrants; factors to consider when funding specialized assets in high uncertain sectors such as biotechnology; and the
internationalization of business angel activity. This book was originally published as a special issue of the Venture Capital
journal.
This book uses newly collected data with nearly 2000 observations across Africa and Latin America of SME
owner/operators to examine if psychometric tools can distinguish the good ones from the bad ones. This book fully
describes the development problem and how psychometric tools can help solve it. Moreover, it presents and develops
the unique statistical methodologies to deploy psychometric tools for credit screening. This will be the single complete
publication of the work to date by the entrepreneurial finance lab, created by Klinger & Khwaja. This work started as a
research project at Harvard University’s center for international development, with funding from Google.org. This work is
very high profile, winning the G-20 SME Finance Challenge in 2010 (global open competition to identify the best scalable
solutions to unlocking SME finance- winners honored at the G-20 summit in Seoul Korea and receiving significant funding
from G-20 countries for the implementation of their models).
Entrepreneurship has attracted global interest for its potential to catalyze economic and social development. Research
suggesting that certain entrepreneurial mindsets and skills can be learned has given rise to the field of entrepreneurship
education and training (EET). Despite the growth of EET, global knowledge about these programs and their impact
remains thin. In response, this study surveys the available literature and program evaluations to propose a Conceptual
Framework for understanding the EET program landscape. The study finds that EET today consists of a heterogeneous
mix of programs that can be broken into two groups: entrepreneurship education and entrepreneurship training. These
programs target a range of participants: secondary and post-secondary education students, as well as potential and
practicing entrepreneurs. The outcomes measured by program evaluations are equally diverse but generally fall under
the domains of entrepreneurial mindsets and capabilities, entrepreneurial status, and entrepreneurial performance. The
dimensions of EET programs vary according the particular target group. Programs targeting secondary education
students focus on the development of foundational skills linked to entrepreneurship, while post-secondary education
programs emphasize skills related to strategic business planning. Programs targeting potential entrepreneurs generally
are embedded within broader support programs and tend to target vulnerable populations for whom employment
alternatives may be limited. While programs serving practicing entrepreneurs focus on strengthening entrepreneurs
knowledge, skills and business practices, which while unlikely to transform an enterprise in the near term, may accrue
benefits to entrepreneurs over time. The study also offers implications for policy and program implementation,
emphasizing the importance of clarity about target groups and desired outcomes when making program choices, and
sound understanding of extent to which publicly-supported programs offer a broader public good, and compare favorably
to policy alternatives for supporting the targeted individuals as well as the overall economic and social objectives.
This Handbook will be an invaluable original reference tool for both researchers and students embarking on a new
research project. It will be useful both for those who are using quantitative data for the first time and for more experienced
researchers who are interested in new quantitative techniques and methods.
NOTE: This edition features the same content as the traditional text in a convenient, three-hole-punched, loose-leaf
version. Student Value Editions also offer a great value; this format costs significantly less than a new textbook. Before
purchasing, check with your instructor or review your course syllabus to ensure that you select the correct ISBN. For
Student Value Editions that include MyLab(tm) or Mastering(tm), several versions may exist for each title -- including
customized versions for individual schools -- and registrations are not transferable. In addition, you may need a Course
ID, provided by your instructor, to register for and use MyLab or Mastering platforms. For courses in entrepreneurship.
Teach the entrepreneurial process through real-world examples Entrepreneurship: Successfully Launching New Ventures
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explores the allure of entrepreneurship, teaching students how to successfully launch and grow their own business.
Using real business profiles of inspiring young entrepreneurs, the text engages students through relevant examples they
can easily relate to. The 6th Edition examines entrepreneurship through an easy, four-step process that clearly outlines
both the excitement and difficulty of launching a new company. Careful to identify failures as well as successes, the text
is a guide to starting a new business. Also available with MyLab Entrepreneurship By combining trusted authors' content
with digital tools and a flexible platform, MyLab personalizes the learning experience and improves results for each
student. NOTE: You are purchasing a standalone product; MyLab(tm) Entrepreneurship does not come packaged with
this content. Students, if interested in purchasing this title with MyLab Entrepreneurship, ask your instructor to confirm the
correct package ISBN and Course ID. Instructors, contact your Pearson representative for more information. If you would
like to purchase both the loose-leaf version of the text and MyLab Entrepreneurship, search for: 0134891503 /
9780134891507 Entrepreneurship: Successfully Launching New Ventures, Student Value Edition Plus MyLab
Entrepreneurship with Pearson eText -- Access Card Package, 6/e Package consists of: 013472996X / 9780134729961
Entrepreneurship: Successfully Launching New Ventures, Student Value Edition 0134731212 / 9780134731216 MyLab
Entrepreneurship with Pearson eText -- Access Card -- for Entrepreneurship: Successfully Launching New Ventures
The hope and hype about African digital entrepreneurship, contrasted with the reality on the ground in local ecosystems. In recent
years, Africa has seen a digital entrepreneurship boom, with hundreds of millions of dollars poured into tech cities,
entrepreneurship trainings, coworking spaces, innovation prizes, and investment funds. Politicians and technologists have offered
Silicon Valley-influenced narratives of boundless opportunity and exponential growth, in which internet-enabled entrepreneurship
allows Africa to "leapfrog" developmental stages to take a leading role in the digital revolution. This book contrasts these
aspirations with empirical research about what is actually happening on the ground. The authors find that although the digital
revolution has empowered local entrepreneurs, it does not untether local economies from the continent's structural legacies.
The third edition of International Business offers an action-focused, practical approach to the topic, helping students understand
the global business environment and its repercussions for executives. The book provides thorough coverage of the field, delving
into fundamental concepts and theory; the cultural, political, and economic environment; international business strategies; and
even functional management areas. More comprehensive than competing books, International Business includes: Strengthened,
expanded global cases, examples, and 'industry' and 'country' mini-cases that give students practical insight into the ways
companies actually behave within a competitive, global environment Updated coverage of key trends that impact how international
business functions, including the drivers of globalization, e-commerce and the impact of the Internet, and international
entrepreneurship New material on technology issues, the impact of the financial crisis, and problems in the EU Expanded
discussion of the skills and strategies students need to succeed in today's international business environment, including dynamic
capabilities, foreign direct investment, and market entry strategies Also featuring a companion website with a test bank,
Powerpoint slides, and instructor’s manual, this book is ideal for undergraduate and graduate students and instructors of any
international business course.
They deliver more capital to entrepreneurs than any other source.And they often receive an incredible return on their
investments.They're angel investors, some of the most important--and leastunderstood--players in business today. The United
States has closeto three million angels, whose investments in startups exceed $60billion per year. Some of our most successful
companies were fundedby angels--companies like Ford, AOL, and Amazon.com. But until now,little has been written about these
angels, due in part to theirpreference for anonymity. Angel Investors provides an inside lookat who these angels are and how they
operate. It also showswould-be angels and entrepreneurs how best to find eachother. To learn more about this book, visit its
website.
The lack of congruence between theory and practice in business remains a widely discussed topic. This lack of synergy is quietly
and elusively becoming the Achilles' heel of contemporary scholarly business research and, by extension, of business in general.
Focusing on the deviation of means and ends between business theory and practice, this book comprises thirteen chapters, which
present an array of theoretical and geographical contexts, and aim to bring scholarly thinking and scientific analysis together with
managerial rationale and practical applications. Presenting valuable insights and demonstrating an equalised perception of the
theorisation of practice, and reversely, the practicality of theory, this innovative book signifies a new philosophy of scientific work
and provides thought-provoking reading for scholars in a range of business sub-disciplines.
As business schools expand their entrepreneurship programs and organizations seek people with entrepreneurial skills, it has
become clear that the skills and mindset of an entrepreneur are highly valued in all business contexts. This latest edition of
Entrepreneurship Skills for New Ventures continues to focus on helping students develop entrepreneurial skills, whether they seek
to become entrepreneurs or employees. Focusing on the entrepreneurial start-up process, the fourth edition of Entrepreneurship
Skills for New Ventures takes the reader through the steps of selecting, planning, financing, and controlling the new venture. The
authors cover multiple forms of new ventures, as well as ways to utilize entrepreneurial skills in other contexts, encouraging
students to engage with the material and apply it to their lives in ways that make sense for them. Skill development features
include: New exercise on Analyzing the Lean Entrepreneurship Model Option Entrepreneurial profiles of small business owners
Personal applications for students to apply questions to their new venture or a current business Global and domestic cases
Elevator pitch assignments which put students in the venture capitalist position Application exercises and situations covering
specific text concepts Business plan prompts to help students construct a business plan over the course of a semester Featuring
pedagogical tools like review questions and learning outcomes, and online materials which expand upon skill development and
offer instructor resources, the fourth edition of Entrepreneurship Skills for New Ventures is the perfect resource for instructors and
students of entrepreneurship.
As entrepreneurship education grows across disciplines and permeates through various areas of university programs, this timely
book offers an interdisciplinary, comparative and global perspective on best practices and new insights for the field. Through the
theoretical lens of collaborative partnerships, it examines innovative practices of entrepreneurship education and advances
understanding of the discipline.
Peter F. Drucker argues that what underlies the current malaise of so many large and successful organizations worldwide is that their theory
of the business no longer works. The story is a familiar one: a company that was a superstar only yesterday finds itself stagnating and
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frustrated, in trouble and, often, in a seemingly unmanageable crisis. The root cause of nearly every one of these crises is not that things are
being done poorly. It is not even that the wrong things are being done. Indeed, in most cases, the right things are being done—but fruitlessly.
What accounts for this apparent paradox? The assumptions on which the organization has been built and is being run no longer fit reality.
These are the assumptions that shape any organization's behavior, dictate its decisions about what to do and what not to do, and define what
an organization considers meaningful results. These assumptions are what Drucker calls a company's theory of the business. The Harvard
Business Review Classics series offers you the opportunity to make seminal Harvard Business Review articles a part of your permanent
management library. Each highly readable volume contains a groundbreaking idea that continues to shape best practices and inspire
countless managers around the world—and will have a direct impact on you today and for years to come.
Introduction to Business covers the scope and sequence of most introductory business courses. The book provides detailed explanations in
the context of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and managing change. Introduction to
Business includes hundreds of current business examples from a range of industries and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the theory and application of business concepts, with attention to the knowledge and
skills necessary for student success in this course and beyond.
Effectiveness is the underlying theme for this introduction to disruptive innovation. The book tells the manager, or student, what they need to
know in transforming the thinking in an organization to an innovative mindset in the twenty-first century. Corporate Innovation explains the
four stages of the innovation process, and demonstrates how to improve skills in the innovation process, and unleash personal innovative
abilities. This book also presents ways to assess the organization’s attitudes toward innovation, providing insights into how to diagnose
creative and innovative performance problems in the organization. Beginning with an overview of concepts involved with an innovative
organization today, this book explores the fundamental aspects of the individual, the organization and the implementation. An I-Organization
is a combination of: I-Skills developed within individuals I-Design thinking functions needed to shape innovation I-Teams that emerge from the
HR perspective of structuring the appropriate climate I-Solution needed to provide a foundation for implementing any innovative ideas.
Essential reading for students of corporate innovation, corporate ventures, corporate strategy, or human resources, this book also speaks to
the specific needs of active managers charged with the expectation of enhancing the innovative prowess of their organization. Instructors’
outlines, lecture slides, and a test bank round out the ancillary online resources for this title.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come packaged
with the bound book. Entrepreneurship: Starting and Operating A Small Business, Third Edition, demystifies the process of starting a
business by presenting difficult economic, financial and business concepts in a manner easily understood by beginning business students.
This edition is based on a proven curriculum from the Network For Teaching Entrepreneurship (NFTE) and includes new case studies, a new
Honest Tea Business Plan, and more on topics such as cash flow and e-marketing. Drawing on the experience of Steve Mariotti and Caroline
Glackin, students will begin building their business plan as soon as they open the text! In a step by step process students will learn how to
start a small business, operate a small business and turn their ideas into viable business opportunities.
The authors present core concepts of entrepreneurship in an easy-to-follow, logical sequence. Starting with basic definitions and an
overarching conceptual framework in Part I, the book then addresses topics pertaining to Venture Initiation (Part II), Venture Management
(Part III), and Venture Development (Part IV). Each chapter contains a case study in which a real-life entrepreneur, who confronts the issues
of growth and competition, is followed. Venture initiation and development are key components of this book. Entrepreneurship has all the
standard features that entrepreneurs-in-training need. The book's strength, however, lies in the clear, straightforward, and logical manner in
which the various topics within this complex subject are presented. The book also includes learning objectives, outlines, terms, and review
questions.
Womens Entrepreneurship in the 21st Century: An International Multi-level Research Analysis is the fourth in the series of books produced
in partnership with the Diana International Research Network. The volume takes a multi-dimensional approach to th
ENTREPRENEURSHIP: THEORY, PROCESS, PRACTICE, 10e, combines a practical, step-by-step approach with a theoretical foundation
to form a basic framework for understanding the theory, processes, and practice of entrepreneurship. Recognized for over 25 years as one of
the leading books in the field, the aim of the text is to present the most current thinking in entrepreneurship, as well as to provide learners the
opportunity to apply ideas and develop useful entrepreneurial skills. This edition has been updated to include current developments and
issues in this explosive field. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
This book combines theory, empirical research, and practical, international case studies to provide students with a comprehensive resource
that demonstrates theories on gender alongside their operation in everyday workplace situations. Reeves’s new edition provides a thorough
review of issues important to women in the workplace, including gender discrimination and the legal framework for equity at work. The book
uses case studies to illustrate key themes and introduces several new features, including: Updated statistics on women’s participation in the
workforce Updated examples of resources for women in business Two new chapters covering negotiation and influencing skills and women in
STEM fields New case studies, featuring comparisons between the position of women in the United States and in other countries An
instructor’s manual with advice, suggested answers to the end-of-chapter questions, and additional resources This is a one-stop resource for
any student interested in gender theory and issues that affect women in the workplace.
This book provides an understanding of ‘opportunity recognition’ as a catalyst and crux of the entrepreneurial process. Grounded in
research, it introduces the key concepts at the heart of entrepreneurship theory and practice and demonstrates how entrepreneurship differs
from management in language, priorities and practice. The book’s central framework is mapped around ‘seeing and seizing opportunities’,
where the entrepreneur enters a situation, eventually sees an opportunity and takes it through a process of idea development into an
actionable entrepreneurial initiative. This captures the book’s four core elements: person(s), environment, opportunity and process. The
Entrepreneurial Process is unique in its explanation of how key concepts are related and how they can be applied practically to business
models, plans and action. Case studies from real-life organizations, reflective questions and short exercises throughout encourage student
learning and enable true engagement with the subject matter, building students’ entrepreneurial efficacy. A ‘one-stop shop’ of key
theoretical perspectives on entrepreneurship, opportunity recognition and business modelling, this textbook is essential for undergraduate
and postgraduate students on introductory entrepreneurship and enterprise courses. Its practical and applied nature also makes it suitable for
MBA and executive education. Online resources include chapter-by-chapter PowerPoint slides and a test bank of questions.
Electronic Inspection Copy available for instructors here What is international business? How does it differ from local or national business?
What are the fundamental challenges and emerging trends in international business? What is the impact of globalization, corporate social
responsibility, and the ever expanding use of digital technology on corporate strategies and executive decisions? International Business:
Theory and Practice addresses these questions by providing the student with a broad overview of the subject, while guiding readers through
the practical issues and context of international business with the use of a range of examples, cases and discussion questions drawn from
around the world. Current critical issues in international business are analysed and explored: corporate social responsibility in an era of
unprecedented globalization, the rise of the global entrepreneur and the `democratization' of competition worldwide, and applications of
technology in a digital economy. Key Features: - Unpacks the complex issues facing both multi-national enterprises (MNE) and international
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small and medium enterprises (SME) - Contains a full range of learning features including international case studies, explanations of key
terms, a glossary, and annotated further reading - A dedicated companion website with material to support both lecturers and students. Visit
the Companion Website at www.sagepub.co.uk/menipaz
The University Grants Commission of India is a statutory body set up by the Government of India in accordance to the UGC Act 1956 under
Ministry of Human Resource Development, and is charged with coordination, determination and maintenance of standard of higher education.
The National Eligibility Test (NET), also known as UGC NET or NTA-UGC-NET, is the test for determining the eligibility for the post of
Assistant Professor and / or Junior Research Fellowship (JRF) award in Indian universities and colleges. This national level entrance exam is
conducted twice every year in the month of June and December. Management Post- Graduates usually opt the UGC NET Management
subject to pursue their career either as junior research fellows or professors or both. National Testing Agency (NTA) will conduct UGC NET
exam for Assistant Professor and for junior research fellowship. The UGC NET test will consist of two papers, paper 1 and 2. Paper 1
remains common for all subjects and consists of questions from research, teaching & General Aptitude on the other hand paper 2 will consist
of questions from only Management subjects.
Bringing much needed clarity and definition to the term 'minority entrepreneur,' this authoritative and timely handbook explores the distinctive
challenges that minority communities face when founding and managing new ventures. The handbook is inclusive of any community who
might be considered disadvantaged or under-represented in terms of entrepreneurial activity and included are women, youths, seniors,
disabled, immigrants, Indigenous peoples, LBGTQ+, ex-offenders, Roma, refugees and many others. Chapters highlight the idiosyncratic
nature of the many communities examined before offering frameworks and models that draw together the various findings. With a cast of
international contributors, this scholarly handbook discusses the surrounding literature of minority entrepreneurship and takes an allencompassing approach to its interpretation. It also addresses the sorely under-researched area of entrepreneurial behaviour among
minorities and disadvantaged groups. This is particularly important for policymakers tasked with designing and delivering initiatives that are
appropriate for the needs of these communities. Ultimately this handbook contributes to existing knowledge by: • providing a current
understanding of the literature for each of the communities; • investigating the uniqueness of the entrepreneurial behaviour within the
communities; • offering new frameworks/models from which future researchers can build new knowledge. The handbook provides a
comprehensive account of an important and fast emerging field of entrepreneurship, and is an invaluable resource for students, researchers
and policymakers.

This book presents a comprehensive, state-of-the-art portrait of entrepreneurship and small business management
issues in Iran, and among the Iranian Diaspora. The major contributions in this book address topics such as innovation,
female entrepreneurship, social entrepreneurship, migrant entrepreneurship, corporate entrepreneurship, institutional
support of entrepreneurial initiatives and more. This book is the outcome of an extensive research endeavor spanning
several years and includes the latest contributions from highly respected authors and experts from Iran and beyond.
Often considered one of the major forces behind economic growth and development, the entrepreneurial firm can
accelerate the speed of innovation and dissemination of new technologies, thus increasing a country's competitive edge
in the global market. As a result, cultivating a strong culture of entrepreneurial thinking has become a primary goal
throughout the world. Surprisingly, there has been little systematic research or comparative analysis to show how the
growth of entrepreneurship differs among countries in various stages of development. International Differences in
Entrepreneurship fills this void by explaining how a country's institutional differences, cultural considerations, and
personal characteristics can affect the role that entrepreneurs play in its economy. Developing an understanding of the
origins of entrepreneurs as well as the choices they make and the complexity of their activities across countries and
industries are of central importance to this volume. In addition, contributors consider how environmental factors of
individual economies, such as market regulation, government subsidies for banks, and support for entrepreneurial culture
affect the industry and the impact that entrepreneurs have on growth in developing nations.
Research in entrepreneurship has been booming, with perspectives from a range of disciplines and numerous developing
schools of thought. It can be difficult for young scholars and even long-time researchers to find their way through the lush
garden of ideas we see before us. The purpose of this book is to map the research terrain of entrepreneurship, providing
the perfect starting point for new and existing researchers looking to explore. Topics covered range from emerging
perspective, through issues at the core of the field to innovative methodologies. Starting off with a preface by Bill Gartner,
each section of the book brings together a world class set of established leading researchers and rising stars. This
considered, comprehensive and conclusive companion integrates the recent debates in entrepreneurship research under
one cover, to provide a resource which will be useful across disciplinary boundaries and for a whole range of students
and researchers.
Though entrepreneurship has been studied for decades, in recent years, the study of “rural entrepreneurship” has
emerged as an upcoming subtopic of the area. With the growth and continual ease of utilizing digital technologies to
support entrepreneurial activities, these technologies now provide unique opportunities for advancing rural
entrepreneurship. Though prior research focused on challenges for IT use in rural areas that specifically investigated
investment and management issues, it is important to study all challenges and opportunities involved in this developing
area of research. Rural Entrepreneurship and Innovation in the Digital Era is a pivotal reference source that provides vital
research on the utilization of digital technologies in rural business ventures. Unlike other references, this book studies the
conceptualization process of rural entrepreneurship and innovation with the intention of providing guidelines and support
for entrepreneurs. While highlighting topics such as microfinancing, risk management, and rural development, this
publication explores innovative practices as well as the methods of IT investment and management. This book is ideally
designed for business professionals, entrepreneurs, business researchers, academics, and business students.
This new text takes a unique practice-based approach, identifying questions, problems and issues that are perceived as
pertinent by practitioners, and using these as the starting point to identify the relevant theories.
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