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Interracial Communication: Theory Into Practice, Third Edition, by Mark P. Orbe and Tina M.
Harris, guides readers in applying the contributions of recent communication theory to
improving everyday communication among the races. The authors offer a comprehensive,
practical foundation for dialogue on interracial communication, as well as a resource that
stimulates thinking and encourages readers to become active participants in dialogue across
racial barriers. Part I provides a foundation for studying interracial communication and includes
chapters on the history of race and racial categories, the importance of language, the
development of racial and cultural identities, and current and classical theoretical approaches.
Part II applies this information to interracial communication practices in specific, everyday
contexts, including friendships, romantic relationships, the mass media, and organizational,
public, and group settings. This Third Edition includes the latest data, new research studies
and examples, all-new photos, and important new topics.
During his time as a professor, the author has learned that although most university students
are smart and capable, many of them go about their educations in a fashion that does not lead
to success. This is because knowing what it takes to do well in college is never learned in high
school, and really, it is never explicitly taught in college either. There are simple formulas for
doing well in school and this book was written to give readers some of the keys to academic
excellence. ""So, You Are Going to College?!" " (Second Edition) is a fun read, as the author's
own research points to the notion that the more you like a class the more you: learn, are
motivated to learn, are satisfied with your communication with your teacher, and participate in
class. By reading this book, you will learn some of the expectations professors have of their
students and you will learn some of the behaviors you need to perform if you want to do well in
college. This enjoyable, yet brief and to the point, book includes: - A look at some of the myths
students have about professors and about college in general. - Discussion on the number one
rule for success in life, being an adult. - Some of the expectations professors have for their
communication with students. - How to listen effectively in class, a guide to help students learn
more and daydream less. - The formulas for doing well on exams and helping students
become aware of their goals in college. San Bolkan earned a PhD in Interpersonal
Communication from the University of Texas, Austin, in 2007 and is currently a faculty member
in the Department of Communication Studies at California State University, Long Beach. He
has taught a variety of courses including Communication Theory, Interpersonal
Communication, Communication in Close Relationships, Public Speaking, Corporate
Communication, Communication Training and Development in Organizations, and Risk, Crisis,
and Interagency Communication. His research focuses on both applied communication and
instructional communication with works published in a variety of peer-reviewed outlets
including the Journal of Applied Communication Research, the Journal of Instructional
Psychology, Basic and Applied Social Psychology, the Journal of Classroom Interaction, and
Communication Education.
Measurement in human services means one thing: how well the effort serves clients. But the
data doesn’t exist in a vacuum and must be communicated clearly between provider and
client, provider and management, and across systems. During the past decade, innovative
communimetric measures have helped more than 50,000 professionals worldwide in health
care, justice, and business settings deliver findings that enhance communication on all sides.
Now, the theory and methods behind this fast-paced innovation are available in this informative
volume. Communimetrics presents information in an accessible style, and its model of
measurement as communication bolsters transparency and ease of interpretation without
sacrificing validity or reliability. It conveys a deep appreciation for the unique position of service
delivery systems at the intersection between science and management (and between quality
Page 1/11

Download File PDF First Look At Communication Theory 6th Edition Griffin
and quantity), and shows readers how to create measures that can be used immediately to
translate findings into practical action. This must-have volume offers readers the tools for
understanding—and applying—this cutting-edge innovation by providing: The theoretical base for
communimetrics. Practical illustrations comparing communimetrics with traditional methods.
Guidelines for designing communimetric measures and evaluating their reliability and validity.
Detailed examples of three widely used communimetric measures—the Child and Adolescent
Needs and Strengths (CANS), the INTERMED, and the Entrepreneurial League System
Assessment as well as detailed explanations for how they are used and why they work.
Applications used in a range of settings, including children’s services, adult mental health,
services for the aging, and business and organizational development. Communimetrics
provides a wealth of real-world uses to a wide professional audience, including program
evaluators, quality management professionals, enterprise managers, teachers of field research
methods, and professionals involved in measurement and management design. It also makes
an exceptionally useful text for program evaluation courses.
Engaging Organizational Communication Theory and Research: Multiple Perspectives is a
book unlike any in the field. Each chapter is written by a prominent scholar who presents a
theoretical perspective and discusses how he or she "engages" with it, personally examining
what it means to study organizations. Rejecting the traditional model of a "reader," this volume
demonstrates the intimate connections among theory, research, and personal experience.
Engaging Organizational Communication Theory and Research is an indispensable resource
for anyone wishing to be familiar with current trends in the field of organizational
communication.
This work introduces communication to students who may have little background in
communication theory. It aims to help students understand the pervasiveness of theory in their
lives, to demystify the theoretical process, and to help students become more systematic in
their thinking about theory.
Never HIGHLIGHT a Book Again! Includes all testable terms, concepts, persons, places, and
events. Cram101 Just the FACTS101 studyguides gives all of the outlines, highlights, and
quizzes for your textbook with optional online comprehensive practice tests. Only Cram101 is
Textbook Specific. Accompanies: 9780073523927. This item is printed on demand.
`This is a very clear and concise summary of media studies, present and future. There is no
other book that can both be used as a teaching tool and can help scholars organize their
thinking about new media as this book can' - Steve Jones, University of Chicago This book
offers an introduction to communication theory that is appropriate to our post-broadcast,
interactive, media environment. The author contrasts the `first media age' of broadcast with the
`second media age' of interactivity. Communication Theory argues that the different kinds of
communication dynamics found in cyberspace demand a reassessment of the methodologies
used to explore media, as well as new understandings of the concepts of interaction and
community (virtual communities and broadcast communities). The media are examined not
simply in terms of content, but also in terms of medium and network forms. Holmes also
explores the differences between analogue and digital cultures, and between cyberspace and
virtual reality. The book serves both as an upper level textbook for New Media courses and a
good general guide to understanding the sociological complexities of the modern
communications environment.

'Solid and elegantly written introduction to its subject, up to speed with the
current movements in the field, this is an excellent textbook for first-year
students. The layout is well-conceived, and interspersed with Berger's own
whimsical cartoons' - Sight and Sound
The Eleventh Edition is organized around: (1) elements of the basic
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communication model—communicator, message, medium, and “beyond” human
communication; and (2) communication contexts—relationship, group,
organization, health, culture, and society. A new chapter discusses four
frameworks by which theories can be organized; students can see how theories
contribute to and are impacted by larger issues about the nature of inquiry. To
provide comprehensive, up-to-date coverage of theories, the authors surveyed
articles in communication journals published over the last five years. Each
chapter covers an average of 13 theories, half of which are new to this edition.
New areas covered include health, social media, and “beyond human
communication”—communication between humans and nature, humans and
objects, humans and technology, humans and the divine. “From the Source”
boxes give students a look at the theorists behind the theories—their inspirations,
motivations, and goals. Written in an accessible style, the book is ideal for upperdivision undergraduate classes and as a comprehensive summary of major
theories for the graduate level.
COMMUNICATION MOSAICS: AN INTRODUCTION TO THE FIELD OF
COMMUNICATION, 8E draws from the most up-to-date research, theories, and
technological information to provide both an overview of the field and practical
applications you can immediately use to improve your personal, professional, and
public communication skills. Extremely student friendly, the text combines the
author's signature first-person narrative style with popular student commentaries.
It introduces the basic processes and skills central to all communication contexts
and then explains how these aspects of communication are applied in specific
contexts such as interpersonal and public speaking. New coverage in Chapter 13
walks you step-by-step through the process of planning and preparing a public
speech. As you progress through the text, each chapter ends with a case study
enabling you to put what you learn into practice. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
This book offers the first detailed intellectual history of communication study, from
its beginnings in late nineteenth-century critiques of corporate capitalism and the
burgeoning American wireline communications industry, to contemporary
information theory and poststructuralist accounts of communicative activity.
Schiller identifies a problematic split between manual and intellectual labor that
outlasts each of the field's major conceptual departures, and from this vital
perspective builds a rigorous critical survey of work aiming to understand the
nexus of media, ideology, and information in a society. Looking closely at the
thought of John Dewey, C. Wright Mills, Raymond Williams, Stuart Hall, Daniel
Bell, and others, Schiller carefully maps the transformation of ideas about
communication and culture as issues of corporate power, mass persuasion,
cultural imperialism, and information expansion succeed one another in
prominence. Bringing his analysis of communication theory into the present,
Schiller concludes by limning a unitary model of society's cultural/informational
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production, one that broadens the concept of "labor" to include all forms of
human self-activity. Powerful, challenging, and original, Theorizing
Communication: A History offers a brilliantly constructed overview of the history
of communication study, and will interest scholars working in the field as well as
those working in critical theory, cultural studies, and twentieth-century intellectual
history.
Why are some speeches more powerful than others? What makes a great public
speaker? There is an ocean of literature out there which can be overwhelming,
and this book can be your starting point to navigate your journey in this subject
from an academic point of view. This book is designed to help the reader
understand the various interconnected components of public speaking when
viewed together from three broad academic lenses. Together, these lenses make
a unique kaleidoscope for the reader to answer the question as to why some
speeches are more impactful than others. This kaleidoscope includes more than
50 parameters that engage in interplay among themselves to create an impactful
communication and serve as a foundation for future academic work on this topic.
INSTANT NEW YORK TIMES BESTSELLER An incredible, revolutionary true
story and surprisingly simple guide to teaching your dog to talk from speechlanguage pathologist Christina Hunger, who has taught her dog, Stella, to
communicate using simple paw-sized buttons associated with different words.
When speech-language pathologist Christina Hunger first came home with her
puppy, Stella, it didn’t take long for her to start drawing connections between her
job and her new pet. During the day, she worked with toddlers with significant
delays in language development and used Augmentative and Alternative
Communication (AAC) devices to help them communicate. At night, she
wondered: If dogs can understand words we say to them, shouldn’t they be able
to say words to us? Can dogs use AAC to communicate with humans? Christina
decided to put her theory to the test with Stella and started using a paw-sized
button programmed with her voice to say the word “outside” when clicked,
whenever she took Stella out of the house. A few years later, Stella now has a
bank of more than thirty word buttons, and uses them daily either individually or
together to create near-complete sentences. How Stella Learned to Talk is part
memoir and part how-to guide. It chronicles the journey Christina and Stella have
taken together, from the day they met, to the day Stella “spoke” her first word,
and the other breakthroughs they’ve had since. It also reveals the techniques
Christina used to teach Stella, broken down into simple stages and actionable
steps any dog owner can use to start communicating with their pets. Filled with
conversations that Stella and Christina have had, as well as the attention to
developmental detail that only a speech-language pathologist could know, How
Stella Learned to Talk will be the indispensable dog book for the new decade.
In Communication as...: Perspectives on Theory, editors Gregory J. Shepherd,
Jeffrey St. John, and Ted Striphas bring together a collection of 27 essays that
explores the wide range of theorizing about communication, cutting across all
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lines of traditional division in the field. The essays in this text are written by
leading scholars in the field of communication theory, with each scholar
employing a particular stance or perspective on what communication theory is
and how it functions. In essays that are brief, argumentative, and forceful, the
scholars propose their perspective as a primary or essential way of viewing
communication with decided benefits over other views.
Communication research is evolving and changing in a world of online journals, openaccess, and new ways of obtaining data and conducting experiments via the Internet.
Although there are generic encyclopedias describing basic social science research
methodologies in general, until now there has been no comprehensive A-to-Z reference
work exploring methods specific to communication and media studies. Our entries,
authored by key figures in the field, focus on special considerations when applied
specifically to communication research, accompanied by engaging examples from the
literature of communication, journalism, and media studies. Entries cover every step of
the research process, from the creative development of research topics and questions
to literature reviews, selection of best methods (whether quantitative, qualitative, or
mixed) for analyzing research results and publishing research findings, whether in
traditional media or via new media outlets. In addition to expected entries covering the
basics of theories and methods traditionally used in communication research, other
entries discuss important trends influencing the future of that research, including
contemporary practical issues students will face in communication professions, the
influences of globalization on research, use of new recording technologies in fieldwork,
and the challenges and opportunities related to studying online multi-media
environments. Email, texting, cellphone video, and blogging are shown not only as
topics of research but also as means of collecting and analyzing data. Still other entries
delve into considerations of accountability, copyright, confidentiality, data ownership
and security, privacy, and other aspects of conducting an ethical research program.
Features: 652 signed entries are contained in an authoritative work spanning four
volumes available in choice of electronic or print formats. Although organized A-to-Z,
front matter includes a Reader’s Guide grouping entries thematically to help students
interested in a specific aspect of communication research to more easily locate directly
related entries. Back matter includes a Chronology of the development of the field of
communication research; a Resource Guide to classic books, journals, and
associations; a Glossary introducing the terminology of the field; and a detailed Index.
Entries conclude with References/Further Readings and Cross-References to related
entries to guide students further in their research journeys. The Index, Reader’s Guide
themes, and Cross-References combine to provide robust search-and-browse in the eversion.
Engaging Theories in Family Communication, Second Edition delves deeply into the
key theories in family communication, focusing on theories originating both within the
communication discipline and in allied disciplines. Contributors write in their specific
areas of expertise, resulting in an exceptional resource for scholars and students alike,
who seek to understand theories spanning myriad topics, perspectives, and
approaches. Designed for advanced undergraduate and graduate students studying
family communication, this text is also relevant for scholars and students of personal
relationships, interpersonal communication, and family studies. This second edition
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includes 16 new theories and an updated study of the state of family communication.
Each chapter follows a common pattern for easy comparison between theories.
Argumentative and Aggressive Communication: Theory, Research, and Application is
the first text to describe the development, history, research, and application efforts on
the communication traits of argumentativeness and verbal aggressiveness. Authors
Andrew S. Rancer and Theodore A. Avtgis include a collection of nine widely used
reliable and valid instruments which the reader, the researcher, and the practitioner can
use for diagnostic and research purposes.
The hidden brain is the voice in our ear when we make the most important decisions in
our lives—but we’re never aware of it. The hidden brain decides whom we fall in love
with and whom we hate. It tells us to vote for the white candidate and convict the darkskinned defendant, to hire the thin woman but pay her less than the man doing the
same job. It can direct us to safety when disaster strikes and move us to extraordinary
acts of altruism. But it can also be manipulated to turn an ordinary person into a suicide
terrorist or a group of bystanders into a mob. In a series of compulsively readable
narratives, Shankar Vedantam journeys through the latest discoveries in neuroscience,
psychology, and behavioral science to uncover the darkest corner of our minds and its
decisive impact on the choices we make as individuals and as a society. Filled with
fascinating characters, dramatic storytelling, and cutting-edge science, this is an
engrossing exploration of the secrets our brains keep from us—and how they are
revealed.
This Handbook of Visual Communication explores the key theoretical areas and
research methods of visual communication. With chapters contributed by many of the
best-known and respected scholars in visual communication, this volume brings
together significant and influential work in the discipline. The second edition of this
already-classic text has been completely revised to reflect the metamorphosis of
communication in the last fifteen years and the ubiquity of visual communication in our
modern mediated lifestyle. Thirteen major theories of communication are defined by the
top experts in their fields: perception, cognition, aesthetics, visual rhetoric, semiotics,
cultural studies, ethnography, narrative, media aesthetics, digital media, intertextuality,
ethics, and visual literacy. Each of these theory chapters is followed by an exemplar
study or two in the area, demonstrating the various methods used in visual
communication research as well as the research approaches applicable for specific
media types. The Handbook serves as an invaluable reference for visual
communication theory as well as a useful resource book of research methods in the
discipline. It defines the current state of theory and research in visual communication
and serves as a foundation for future scholarship and study. The Handbook of Visual
Communication is a theoretical and methodological handbook for visual communication
researchers and a compilation for much of the theoretical background necessary to
understand visual communication. It is required reading for scholars, researchers, and
advanced students in visual communication, and it will be influential in other disciplines
such as advertising, persuasion, and media studies. The volume will also be essential
to media practitioners seeking to understand the visual aspects of how audiences use
media to contribute to more effective use of each specific medium.
The tenth edition of A First Look at Communication Theory justifies again the program's
enduring popularity. Griffin, joined by colleagues Andrew Ledbetter and Glenn Sparks,
Page 6/11

Download File PDF First Look At Communication Theory 6th Edition Griffin
encourages students who are encountering the field for the first time to tackle theories
without fear. The authors introduce 32 diverse theories that are a mix of foundational
and recent scholarship and, with the benefit of numerous examples and connections to
pop culture, help students apply them to their own lives. This program ensures that
students have a solid foundation with which to begin understanding the relationships
between theories. Instructors and students can now access their course content
through the Connect digital learning platform by purchasing either standalone Connect
access or a bundle of print and Connect access. McGraw-Hill Connect® is a
subscription-based learning service accessible online through your personal computer
or tablet. Choose this option if your instructor will require Connect to be used in the
course. Your subscription to Connect includes the following: SmartBook® - an adaptive
digital version of the course textbook that personalizes your reading experience based
on how well you are learning the content. Access to your instructor's homework
assignments, quizzes, syllabus, notes, reminders, and other important files for the
course. Progress dashboards that quickly show how you are performing on your
assignments and tips for improvement. The option to purchase (for a small fee) a print
version of the book. This binder-ready, loose-leaf version includes free shipping.
Complete system requirements to use Connect can be found here:
http://www.mheducation.com/highered/platforms/connect/training-support-students.html
MEDIA EFFECTS RESEARCH, FOURTH EDITION, provides an excellent introduction
for students studying mass media' effects on society. Through an engaging narrative
style, the author presents fascinating research findings on media' impact and related
mass media theories. Students are provided with a clear perspective of the relationship
between science, methods, and practical questions about the effects of mass media.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
"A Balanced Approach to Theory Selection. We've written A First Look for students who
have no background in communication theory. It's designed for undergraduates
enrolled in an entry-level course, regardless of the students' classification. The trend in
the field is to offer students a broad introduction to theory relatively early in their
program. But if a department chooses to offer its first theory course on the junior or
senior level, the course will still be the students' first comprehensive look at theory, so
the book will meet them where they are."-This engaging text explores how everyday talk--the ordinary kinds of communicating
that people do in schools, workplaces, and among family and friends--expresses who
we are and who we want to be. The authors interweave rhetorical and cultural
perspectives on the "little stuff" of conversation: what we say and how we say it, the
terms used to refer to others, the content and style of stories we tell, and more.
Numerous detailed examples show how talk is the vehicle through which people build
relationships. Students gain skills for thinking more deeply about their own and others'
communicative practices, and for understanding and managing interactional difficulties.
New to This Edition *Updated throughout to incorporate the latest discourse analysis
research. *Chapter on six specific speech genres (for example, organizational meetings
and personal conversation). *Two extended case studies with transcripts and
discussion questions. *Coverage of digital communication, texting, and social media.
*Additional cross-cultural examples. Pedagogical Features Include: *A preview and
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summary in every chapter. *Accessible explanations of core concepts. *End-of-book
glossary. *Endnotes that identify key authors and suggest further reading.
An introduction to the theories of information and codes. The authors exploit the
connection to give a self-contained treatment relating the probabilistic and algebraic
viewpoints. A background in discrete probability theory is required; the necessary
Galois theory is developed as needed.
This text presents and explains theories from the epistemological perspectives of the
researchers who use them. Rather than representing a specific theoretical paradigm
(social scientific, interpretive, or critical), the author team presents the three major
paradigms in one text, each writing in his or her area of expertise. Every theory is
explained in a "native" voice, from a position of deep understanding and experience,
improving clarity for readers. The text also provides insights on using communication
theory to address real-life challenges. Considering that theories are developed to guide
scholarly research more than to provide practical advice, this feature of the book helps
students create realistic expectations for what theories can and cannot do and makes
clear that many theories can have practical applications that students can use to their
advantage in everyday life. Offering a comprehensive exploration of communication
theories through multiple lenses, Exploring Communication Theory provides an
integrated approach to studying communication theory and to demonstrating its
application in the world of its readers.
Updated Edition of Bestseller! Applying Communication Theory for Professional Life, by
Marianne Dainton and Elaine D. Zelley is the first communication theory textbook to
provide practical material for career-oriented readers. Featuring new case studies,
updated examples, and the latest research, the Fourth Edition of this bestseller
introduces communication theory in a way that helps you understand its importance to
careers in communication and business. Real-world case studies within each chapter
are designed to illustrate the application of theory in a variety of professional settings.
New to the Fourth Edition All case studies now include specific questions about ethical
issues associated with the narrative of the case and how knowledge of theory can help
you negotiate these ethical dilemmas. The simulated “Education as Entertainment
Theory” includes apps and other new media forms of educational content, keeping you
up-to-date with the latest technology. Four new case studies have been added to show
you how the theories are tied to recent events. The cases are titled: 1. “You’re Fired”
2. “Bad Move” 3. “Million Dollar Manipulation” 4. “The (New) Media Culture Wars”
New research and scholarship for all theories can be found in the “Chapter
Summaries” and “Research Applications” of each chapter. Numerous political
examples have been added to reflect the increasingly divergent political rhetoric in the
United States.
Strategizing Communication offers a unique perspective on the theory and practice of
strategic communication. Written for students and practitioners interested in learning
about and acquiring tools for dealing with the technological, environmental and
managerial challenges, which organizations face when communicating in todays
mediascape, this book presents an array of theories, concepts and models through
which we can understand and practice communication strategically. The core of the
argument is in the title: strategizing meaning the act of making something strategic.
This entails looking beyond, but not past instrumental, rational plans in order to become
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better able to understand and manage the concrete, incremental practices and contexts
in which communication becomes strategic. Thus, we argue that although strategic
communicators do (and should) make plans, a plan in itself does not determine the
success of strategic communication. Rather, contextual factors such as competition,
technological developments, global cultural trends and local traditions as well as
employees skills and attitudes will determine the organizations communicative success.
Against the backdrop of the comprehensive changes to communication in and about
organizations brought about by the rise of digital communication technologies and
related contextual developments, Strategizing Communication provides better and
more up to date tools for understanding and managing strategic communication
processes.
(and Making Them Count) Exploring the art of friendship, Em Griffin discusses what
attracts one person to another, how self-concept affects relationships, how people form
first impressions and what ingredients make for lasting friendships.

"If you're already familiar with A First Look at Communication Theory and
understand the approach, organization, and main features of the book, you may
want to jump ahead to the "Major Changes in the Tenth Edition" section. For
those who are new to the text, reading the entire preface will give you a good
grasp of what you and your students can expect. A Balanced Approach to Theory
Selection. We've written A First Look for students who have no background in
communication theory. It's designed for undergraduates enrolled in an entry-level
course, regardless of the students' classification. The trend in the field is to offer
students a broad introduction to theory relatively early in their program. But if a
department chooses to offer its first theory course on the junior or senior level,
the course will still be the students' first comprehensive look at theory, so the
book will meet them where they are. Our goal in this text is to present 32
communication theories in a clear and interesting way. After reading about a
given theory, students should understand the theory, know the research that
supports it, see useful applications in their lives, and be aware of the theory's
possible flaws. We hope readers will discover relationships among theories
located across the communication landscape-a clear indication that they grasp
what they're reading. But that kind of integrative thinking only takes place when
students first comprehend what a theorist claims"-Explores the communication theories at different levels. This book includes 33
theories to strike a balance of scientific and interpretive approaches.
According to popular wisdom, humans never relate to a computer or a television
program in the same way they relate to another human being. Or do they? The
psychological and sociological complexities of the relationship could be greater
than you think. In an extraordinary revision of received wisdom, Byron Reeves
and Clifford Nass demonstrate convincingly in The Media Equation that
interactions with computers, television, and new communication technologies are
identical to real social relationships and to the navigation of real physical spaces.
Using everyday language, the authors explain their novel ideas in a way that will
engage general readers with an interest in cutting-edge research at the
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intersection of psychology, communication and computer technology. The result
is an accessible summary of exciting ideas for modern times. As Bill Gates says,
'(they) ... have shown us some amazing things'.
The tenth edition of A First Look at Communication Theory justifies again the
program's enduring popularity. Em Griffin, now joined by colleagues Andrew
Ledbetter and Glenn Sparks, encourages students who are encountering the field
for the first time to tackle theories without fear. The text's conversational style and
relevant examples keep complex theories within the grasp of first-time theory
students. The authors introduce 32 diverse theories that are a mix of foundational
and recent scholarship and, with the benefit of numerous examples and
connections to pop culture, help students apply them to their own lives. The
discrete presentation of the theories ensures a well-rounded understanding of
each while promoting integrative thinking and facilitating the ability of instructors
to skip or rearrange their presentation. The broad selection of theories-from the
classics to the cutting edge-ensures that students have a solid foundation with
which to begin understanding the relationships between theories. New to This
Edition?Responding to instructors' desire to offer students more than one social
media theory, a new chapter highlights Caroline Hawthornthwaite's media
multiplexity theory.?A new chapter features Marc Orbe's co-cultural theory, which
is based on extensive phenomenological research among the LGBTQ
community, people with physical disabilities, and African American men. ?The
discussion of relational dialectics theory has been fully updated to center on
Baxter's second version of the theory, which draws heavily on the thinking of
Mikhail Bahktin.?Updated examples will appeal to current students, including the
illustration of social judgment theory with the issue of gun control rather than
airline safety. ?A revised critique of social information processing theory cites MIT
professor Sherry Turkle's challenge to Walther's basic claim that anything we do
face-to-face can be done just as well or better online.?Cultural studies now
includes Larry Frey's appeal for communicative activism for social justice. This is
the only ethical reflection in the book highlighting an ethicist currently active in the
field of communication.?Based on updated research, the presentation of facenegotiation theory has been simplified.?End-of-chapter Critique sections are
sharpened.
With more than 300 entries, these two volumes provide a one-stop source for a
comprehensive overview of communication theory, offering current descriptions
of theories as well as the background issues and concepts that comprise these
theories. This is the first resource to summarize, in one place, the diversity of
theory in the communication field. Key Themes Applications and Contexts Critical
Orientations Cultural Orientations Cybernetic and Systems Orientations Feminist
Orientations Group and Organizational Concepts Information, Media, and
Communication Technology International and Global Concepts Interpersonal
Concepts Non-Western Orientations Paradigms, Traditions, and Schools
Philosophical Orientations Psycho-Cognitive Orientations Rhetorical Orientations
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Semiotic, Linguistic, and Discursive Orientations Social/Interactional Orientations
Theory, Metatheory, Methodology, and Inquiry
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